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With the ending of the transition period for China in WTO and further opening up 
of the insurance market, the insurance industry in China are facing both opportunities 
and challenges. Under fierce market competition, the traditional insurance marketing 
modes in China have been seriously challenged. Meeting the challenges, maintaining a 
steady and healthy market development, shifting current marketing modes, adjusting 
marketing strategies have become the top priorities for the development of the insurance 
industry in China. At present, the outdated marketing concepts, simplex marketing 
modes, low quality sales personnel, marketing staffs drain and low credit levels are the 
problems that hinder the development of insurance marketing. Shifting the current 
insurance marketing strategies is the only way out to solve those problems. The 
fundamental way out for the insurance marketing is to improve services. However, the 
emphasis of the current insurance marketing in China is still put on the extension of the 
business, instead of on the improvement of the services needed. This kind of marketing 
strategy is not conducive to the insurance industry in China to either win in such a 
competitive environments or keep a healthy and sustainable development.   
This thesis first analyses the current situations for the opening-up of the insurance 
industry in China, as well as the problems and challenges it faces. Then the opinion of 
the thesis is put forward, that is, to develop the insurance industry in China by shifting 
the insurance marketing strategies. The third part of this thesis adopts marketing 
theories for insurance services as the theoretic basis for the following analysis of 
insurance marketing strategies in China, stating the way of taking advantage of these 
strategies to enhance the competitiveness of the insurance industry in China. Finally, 
some suggestions are put forth for the development and innovations of the insurance 
industry in China. 
Apart from the preface, this thesis is constituted by four chapters. Chapter one 
analyses the current situations of insurance industry in China under the opening up 














services. Chapter three details the marketing strategies adopted for insurance industry in 
China, under the fierce market competition. Including the strategies for insurance 
products, the strategies for insurance marketing channels, the strategies for the 
insurance sales promotion and insurance sales personnel. Chapter four is about the 
development and innovations of the insurance industry in China, including the 
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第一节  我国保险业对外开放的承诺 
一、保险业对外开放承诺 





























第一章  开放背景下我国保险业的现状分析 












3.积极参与国际保险监管规则的制定。2005 年我国保监会与亚洲 14 个国家的
保险监管机构共同签署了《北京宣言》，为中国保险业参与国际合作与竞争提供更
广阔、更高层次的平台。 














                                                        






































第三节  我国保险业的现状 















第一章  开放背景下我国保险业的现状分析 




一是保险业务稳步增长。2008 年，全国实现保费收入 9784.1 亿元，同比增长
39.1%。其中财产险业务 2336.7 亿元，同比增长 20%；寿险业务 6658.4 亿元，同




较 9 月末提高 1.4 个百分点。今年 1 月，保监会出台了《关于加快业务结构调整
进一步发挥保险保障功能的指导意见》。1 月份，投资连结保险和万能保险占寿险
业务的 15.1%，比去年同期下降 19.7 个百分点。 
三是保险资金运用结构进一步调整。截至2009年1月底，保险公司总资产3.38
万亿元。保险公司资金运用余额 3.06 万亿元，其中银行存款和债券占比 83.9%，
股票和基金占比 13.9%，其他投资占比 2.2%。 
2009 年以来，保险业加快结构调整和发展方式转变，积极防范和化解保险风
险，努力保持平稳健康发展，取得了良好开局。今年 1月，全国实现保费收入 1147.6
亿元，同比增长 8.6%。其中财产险业务 297 亿元，同比增长 5.3%；寿险业务 783.5











                                                        




























陆的保险深度（保费收入占 GDP 比重）仅为 2.85%，保险密度（全国人均保费收入）
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